ACCESS TO FREE PERIOD PRODUCTS

EDUCATION
CONSULTATION
RESULTS

96%

WERE AWARE THAT /
THESE PRODUCTS
WERE AVAILABLE
FREELY IN SCHOOL

WERE COMFORTABLE

ACCESS‘NG PRODUCTS

WOULD LIKE TO TAKE
PRODUCTS HOME FOR
FAMILY MEMBERS
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RESPONSES

(66% PUPILS, 24%
FAMILY MEMBERS
AND 10% STAFF)

46% °

HAVE ALREADY ACCESSED
PRODUCTS IN SCHOOL

SINGLE USE PADS AND
TAMPONS ARE THE MOST

PREFERRED/Q/PTIONS
46 % 'g

WOULD LIKE TO SEE
REUSABLE PRODUCTS

4199
WOULD LIKE TO
SEE PERIOD PANTS
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AWARE OF FREE . HAD ACCESSED
COMMUNITY * FREE PERIOD
PROVISION - PRO‘QUCTS

SINGLE USE PADS
FOLLOWED BY TAMPONS

. WERE THE MOST
WERE COMFORTABLE
ACCESSING PRODUCTS : POPULAR CHOICES

THOUGH ’ !
FAVOURED PRODUCTS i HAD USED REUSABLE

BEING AVAILABLE . PRODUCTS
DISCREETLY IN TOILETS -

L))
mﬂ’ il cosLa Renﬁe%gfe




